
Appendix A-13

Search Engines

Search engines are powerful Internet tools. It is already impossible to imagine life without them. The biggest problem 
is the huge number of results that come back to you. If the number of results is still unmanageable, you can try a title 
search. Exhibit A.6 shows the results of typing the following into the Google search box: ti: “informal social control.” 
This search will retrieve those pages that have that phrase in their title as opposed to anywhere in the page. This prac-
tice usually results in a dramatically smaller yield of results. If you are looking for graphical information such as a 
graph or a chart, you can limit your search to those pages that contain an image. On Google, this just requires clicking 
on the “Images” link located above the search box.

There are many search engines, and none will give you identical results when you use them to search the Web. 
Different search engines use different strategies to find Web sites and offer somewhat different search options for 
users. Due to the enormous size of the Web and its constantly changing content, it simply is not possible to identify 
one search engine that will give you completely up-to-date and comprehensive results. You can find the latest informa-
tion about search engines at http://searchenginewatch.com. Hock’s (2004) The Extreme Searcher’s Internet Handbook 
contains a wealth of information on specific search engines. Although there are many search engines, you may find the 
following to be particularly useful for general searching:

•	 Google (http://www.google.com) has become the leading search engine for many users in recent years. Its coverage 
is relatively comprehensive, and it does a good job of ranking search results by their relevancy (based on the terms 
in your search request). Google also allows you to focus your search just on images, discussions, or directories.

•	 AlltheWeb (http://www.alltheweb.com) is a more recent comprehensive search engine that also does a good job 
of relevancy ranking and allows searches restricted to images and so on.

Exhibit A.6 The Results of a Google Title Search


